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UPCOMING EVENTS 

VIRGINIA SOCIETY OF ASSOCIATION EXECUTIVES NOVEMBER 2014 

Join VSAE at the Richmond Marriott 
Downtown on Friday, December 5th as we 
celebrate the holidays at the much-
anticipated annual VSAE Holiday 
Luncheon & Silent Auction. This is one 
of our most well-attended events of the year.  

Recognize Your Colleagues 
At the Holiday Luncheon VSAE bestows 
its annual Awards of Excellence. These 
awards recognize members who have 
shown consistent leadership and 
dedication to VSAE and our industry. Be 
there to congratulate your colleagues on 
their achievements. 

Many members bring their entire staff and 
make this their office holiday party. So 
sign up your entire staff to attend. 
 
Register today at www.vsae.org/holiday.  
 
Donate to the Silent Auction 
Please consider donating an item to the 
Silent Auction. Donating to the silent 
auction is one of the best ways to promote 
your organization to association 
executives, while supporting a 
charitable endeavor. It also helps 
VSAE continue to deliver high quality 
educational programming to executives in 
the association management industry. 
 
Be creative with the donation. Some 
suggested items include gift baskets, 
getaway packages, dinner certificates, 
dine around weekends, framed artwork, 
and so on. Like last year, there is also a 
Silent Auction Fund for members who 
would prefer to make a cash donation. All 
funds will be used to purchase additional 
auction items. 

(Continued on page 3) 

HOLIDAY LUNCHEON & SILENT AUCTION 

NEW LOBBYIST DISCLOSURE & REPORTING 

REQUIREMENTS 
On Friday, October 24th, VSAE held a 
special seminar on the new lobbyist ethics 
laws that recently passed the Virginia 
General Assembly. David Poole, 
Executive Director of the Virginia Public 
Access Project (VPAP), came and gave 
an in depth presentation on the changes 
and what they mean for those who lobby 
the General Assembly. 
 
These new requirements were a result of 
House Bill 1211 (HB 1211). This bill took 
effect on July 1, 2014. It created an Ethics 
Advisory Council, changed the reporting 
period from annual to semi-annual for 
lobbyists, and put a $250 limit on 
ñtangibleò gifts from lobbyists, among 
other things.  

Several charts of some of the key changes 
and deadlines can be found on page 4. 
 
Key Definitions 
Gift - Anything valued at $50 or more is 
considered a gift. 
Tangible gift - A thing of value that does 
not lose its value upon the happening of 
an event or expiration of a given date. 
Intangible gift - A thing of temporary 
value or a thing that upon the happening 
of a certain event or expiration of a given 
date loses its value. 
Immediate family - A spouse or any child 
(a) under age 18, who (b) resides in the 
same household as the officer or 
employee and (c) who is a dependent of 
the officer or employee. 

Holiday Luncheon &  
Silent Auction 
December 5, 2014 

Richmond Marriott Downtown 
 

Schedule 
 
10:30 a.m. 
Registration & Silent Auction 
 
11:45 a.m. 
Lunch & Awards Program 
 
1:30 p.m. 
Adjourn 

Holiday Luncheon & Silent 
Auction 
December 5th  
Richmond Marriott Downtown 
 
January Monthly Meeting 
January 9th (not the first Friday) 
Hilton Garden Inn Richmond 
Downtown 
 
February Monthly Meeting 
February 6th  
Omni Richmond Hotel 

(Continued on page 4) 
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I will admit it. I am a social media convert. 
There was a time when I found social 
media to be nothing more than a creative 
way to avoid actual human contact. Over 
time, I came to see the value it brings to 
associations, and now I believe it should 
be an integral part of any association's 
communications strategy. 
 
However, along with all the benefits social 
media offers come an equal number of 
risks associations must manage. 
Associations should be especially vigilant 
about three in particular; defamation, 
intellectual property infringement and 
antitrust violations. 
 
Defamation 
For whatever reason, when people 
communicate using a keyboard, they 
become braver and make statements 
they would never make in person, 
including statements that may be 
defamatory. The nature of the Internet 
increases the risk. Publishing a 
defamatory statement is as easy as 

typing a nasty comment and clicking 
"post." A statement published online is 
often out there forever and can be easy to 
find. All a plaintiff's attorney has to do is 
search for the defamatory statement, hit 
"print" and head to the courthouse. 
 
Why is this important to associations? 
Increasingly, associations host social 
media platforms where members and 
staff can post comments. This exposes 
associations to defamation liability on two 
fronts; for comments posted by staff and 
for those by third parties. 
 
An association should assume that 
comments posted by an employee on its 
website can result in liability. To mitigate 
this risk, the organization should have a 
well-crafted social media policy, drafted 
by an attorney, which addresses who on 
staff has permission to post on the 
association's sites. Specific social media 
risk-management training should be 
provided to those authorized staff, and all 
staff should receive training on social 
media best practices and risk 
management annually. This training 
should be supplemented with risk-
management communications throughout 
the year. 
 
Recent National Labor Relations Board 
(NLRB) decisions require social media 
policies to be narrowly drawn to protect 
employee speech about the terms and 
conditions of employment. The NLRB has 
jurisdiction over all non-supervisory 

employees, not just union employees, so 
it is critical to work with an attorney 
familiar with this area of the law when 
drafting a social media policy. 
 
With respect to third-party or member 
postings, associations enjoy considerable 
protection under federal law. Section 230 
of the Communications Decency Act 
affords significant immunity for such 
postings to interactive online service 
providers, including blogs and other 
social media platforms provided by 
associations. Even with this protection, 
association staff should remove 
disparaging comments immediately and 
include a no-tolerance policy for 
defamatory statements in the 
association's online terms of use. 
 
Intellectual Property Infringement 
Social media platforms allow users to 
post comments, pictures, speeches, 
music and videos with ease. This 
functionality obviously has benefits, but it 
also creates liability risks. It allows 
members and staff to publicly share 
information that does not belong to them 
and potentially infringe on another's 
intellectual property rights. 
 
Intellectual property can be broadly 
defined, but it most often refers to 
copyright, patent and trademark rights. 
Examples of intellectual property that can 
be protected include articles, books, 
photographs, speeches, software code, 

Blake Hegeman, CAE 
is Deputy General 
Counsel for the VA 
Association of 
Realtors. You can write 
him at 
blake@varealtor.com.  
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HEALTH CARE CORNER 

High Deductible Health Plans (HDHPs) 
enable employees and individuals to 
open a Health Savings Account ñHSAò 
which enables them to take advantage 
of favorable tax treatments on certain 
qualified medical expenses, 
contributions and distributions.  HDHPôs 
require a person to take the risk of 
having a high deductible on their health 
plan, but in turn that risk can be offset by 
a lower premium and favorable tax 
benefits. 

 

 
Questions? Contact:   
Monty Dise, President 
Asset Protection Group, Inc. 

mdise@apgroupinc.com  
804-423-7700 
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